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. TARGET SETTING

By using digital asymmetric instruments, focussing on all the social media activities, and by
including digital campaigners (taskforce), the following objective was defined.

ol

ww.odanhes.eu

A change in the client's profile perception in the context of cosmopolitan as well as
traditional perceptions on the part of the electorate.

Distinctive characteristics that show authenticity have been analysed and were the
main focus of the campaign; e.g. the dynamic, entrepreneurial, technology-oriented,
value-oriented character of the client.

The abundance of various instruments, each with a different approach, was aimed in its
entirety towards differentiating the client from the parent party and building up its own
brand image (storytelling). The uniqueness of the client stood out.

A striking as well as professional colouring of the image perception of the parent party
vis-a-vis the electorate was to be conveyed to the public.

With the support of a task force consisting of approximately 50 volunteer election
workers, the algorithm on Facebook was to be influenced, broken down to regional level.



Il. ANALYSIS SHORT

A summary of the relevant and significant data (KPI) for 2021, focusing on Facebook
and YouTube. Instagram, Twitter and to some extent LinkedIin were included in the
campaign, but are not reflected in the overall evaluation.
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Il. ANALYSIS KPI

Video formats @limage formats Blog article Post Reach

v v v

v
Youllllid 15 15 92.145 3.250

v v v v v v

facebook 30 24 58 31.575 18.378

D

(videoposts) (Storytelling)
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Il. ANALYSIS KPI

v v
Number of times the Total number of
thumbnails of a video views for the selected
have been shown to period, including
viewers. Only includes other platforms
Y[)u Tuhe impressions on YouTube, (WhatsApp,
not on external websites Facebook...).
or apps.
v
Number of hits on the Number of individuals
facebook posts. who have seen a
post.

www.oanhes.eu



lll. ELECTION RESULTS

2021 BAVARIA - STRUCTURE

Population: 13.14 million,2020

Total area: 43.838 mi?

Population density: inhabitants per. mix 306,2020
Average age: 44 years

Unemployment rate: 3.3% - 2021

Religious affiliation: Catholics 55 %, Protestants 21

%,
Muslims 4%, other denominations: 20%.

GDP: 2020 - 686 billion $

www.oanhes.eu



lll. ELECTION RESULTS

2021 BAVARIA - STRUCTURE

Economic sectors:

Automotive

Mechanical engineering
Electrical engineering
Aerospace

Bio-, Environmental- and
Energy Technology

IT & Communication
Robotics

Tourism

Forestry & Agriculture

www.oanhes.eu




lll. ELECTION RESULTS

2021 BAVARIA - STRUCTURE

Universities:

State "
Ecclesiastical 3
Private

—

Art colleges:

State 8
Ecclesiastical 2

Universities of applied

sciences:
State 18
Ecclesiastical 2

Private 1

www.oanhes.eu




lll. ELECTION RESULTS

2021 BAVARIA - STRUCTURE

Expenditure R & D:

2017 21.03 $ Billion 3.09 % GDP
2018 22.16 $ Billion 3.18 % GDP
2019 24.41 $ Billion 3.41 % GDP

www.oanhes.eu




lll. ELECTION RESULTS

2021 BAVARIA - STRUCTURE

Future Technologies:

- Digitalization & ICT

- Intelligent Transportation
Systems & Mobility
Aerospace Technology
Energy (System) Technology
Nanotechnology

New Materials & Materials
Industry & Production
Technology

- Biotechnology

* Health & Medical Technology
« Nutrition & Food Technology

Source: vbw

www.oanhes.eu



https://vbw-zukunftsrat.de/Zukunftstechnologien/Analyse
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lll. ELECTION RESULTS 2021 BAVARIA

Share of primary vote

Bundestag election 2021, Bavaria Mo,
Final result It Loss compared to 2017: - 7.2 %
45
40 349
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0 [
Csu SPD AFD FDP GRUNE DIE LINKE Sonstige
Il Bundestag election 2021 Bundestag election 2017

Source: Bundestagswahlleiter 2021
Link[Z:
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https://www.bundeswahlleiter.de/bundestagswahlen/2021/ergebnisse/bund-99/land-9.html
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lll. ELECTION RESULTS 2021 BAVARIA

Share of secondary vote

Bundestag election 2021, Bavaria Mo,
Final result It Loss compared to 2017: - 7.1 %

40
31,7
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20 18
14,1 13,9
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10 ?
2,8
0 ]
Csu SPD AFD FDP GRUNE DIE LINKE Sonstige
Il Bundestag election 2021 Bundestag election 2017

Source: Bundestagswahlleiter 2021



https://www.bundeswahlleiter.de/bundestagswahlen/2021/ergebnisse/bund-99/land-9.html

lll. ELECTION RESULTS

2021 LANDSHUT - STRUCTURE

Total Population: 343.500
Proportion of foreigners: 13.4 %

There of Germans: 297.600
Citizens eligible to voe: 249.185

Age structure (up to 31.12.2009):

O underli8 17.3 %

O 18-24 8.0 %

Electoral districts Landshut: Q 25-34 12.8 %

O 35-59 36.2%

O District — free city Landshut .
O Kelheim county Q 60-74 16.1 %
O Landkreis county o 75> 9.6 %

www.oanhes.eu



lll. ELECTION RESULTS

2021 LANDSHUT - STRUCTURE

Social and cultural composition

City of Landshut:

The city of Landshut has approx. 73.065 inhabitants
(Dez. 2020).

The proportion of citizens with a migratory background
is about 26.9 %. The maijority of migrants are from
former Yugoslavia, Turkey, Italy, Poland, Austria and
Romania.

The proportion of Catholics was 49.3 % in 2019, of
Protestants 10 %. Both Christian persuasions are
decreasing. The residents of Landshut tend to vote
centre-left.

Administrative district of Landshut and Kelheim:

The_Landshut county und der Kelheim county, part of electoral district 288, have a
combined population of 177,935 ( Dec. 2020). At the end of 2017, foreigners accounted for
9.3 % of the population. The percentage of people with a migration background was 13 %
(as of 2011).

The population is predominantly Catholic. The residents tend to vote centre-right, right-
wing conservative and increasingly right-wing parties as well as green parties.

www.oanhes.eu


https://de.wikipedia.org/wiki/Landshut
https://de.wikipedia.org/wiki/Landkreis_Landshut
https://de.wikipedia.org/wiki/Kelheim
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lll. ELECTION RESULTS 2021 LANDSHUT

Share of primary vote

Bundestag election 2021, Bavaria M,
Final result I Loss compared to 2017: - 3.1%

45
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Csu SPD AFD FDP GRUNE DIE LINKE Sonstige

o o

Il Bundestagswahi 2021 Bundestagswahi 2017

Source: Bundestagswahlleiter 2021
Link[Z:
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https://www.bundeswahlleiter.de/bundestagswahlen/2021/ergebnisse/bund-99/land-9/wahlkreis-228.html
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lll. ELECTION RESULTS 2021 LANDSHUT

Share of secondary vote

Bundestag election 2021, Bavaria .
Final result lin Loss compared to 2017: - 6.4 %
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Il Bundestagswahi 2021 Bundestagswahi 2017

Source: Bundestagswahlleiter 2021
Link[Z:
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https://www.bundeswahlleiter.de/bundestagswahlen/2021/ergebnisse/bund-99/land-9/wahlkreis-228.html

IV. SUMMARY

A slight loss of primary votes (3.1 %), alongside the secondary votes and in
relation to the parent party's average loss of primary votes (7.2 %),
underlines the need to:

Boost the overall Focus on social media Break down fossilised

profile of each and the impact of the approaches of the
candidate, outside the respective algorithms mother party that are
traditional norms of a handicap in today's
the mother party. cosmopolitan and

globally oriented world

www.oanhes.eu
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V. ANALYSIS LONG

To summarise all relevant and significant data (KPI) for 2021, with a focus
on Facebook and YouTube and broken down in detail as follows:

@ User behaviour g Age structure

%} Distribution v‘ Platform sources

and the resulting opinion formation.

Related conclusions, such as user behaviours on individual posts, can be
compiled in detail through further analyses. The gained insights, based on
the different content formats, will provide insight into various profiles of the
client's "fans” and can generally serve as a blueprint for future election
campaigns of the CSU.

www.oanhes.eu
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V.POST CONTENTS & FORMATS

Oannes Media _»
Product Link " 1

1. POLITTALKS —
TALK ROUND FORMAT

Oannes Media
Product Link

Oannes Media _» Oannes Media _»
Product Link " 1 Product Link "1
2. CITIZEN TALK - 3. HC (HARDCUT) TRAILER -
ON-SITE DEBATE FORMAT "ABOUT MYSELF AND WHAT | STAND
FOR"

a1

2. STORY TELLING POSTS
(FACEBOOK, TWITTER,
INSTAGRAM)

Oannes Media _»
Product Link -

5. BLOG ARTICLES -
SOCIAL LIFE

www.oanhes.eu


https://oannesmedia.com/en/video-productions/
https://oannesmedia.com/videoproduktionen/
https://oannesmedia.com/videoproduktionen/
https://oannesmedia.com/en/video-productions/
https://oannesmedia.com/videoproduktionen/
https://oannesmedia.com/videoproduktionen/
https://oannesmedia.com/en/hard-cut-trailer/
https://oannesmedia.com/hard-cut-trailer/
https://oannesmedia.com/videoproduktionen/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/story-telling-formate/
https://oannesmedia.com/videoproduktionen/
https://oannesmedia.com/videoproduktionen/
https://oannesjournalism.com/108-buergertalk-3-quzo-griechischer-wein-und-ein-stueck-griechenland-in-landshut-taverna-delphi/873-buergertalk-3-quzo-griechischer-wein-und-ein-stueck-griechenland-in-landshut-taverna-delphi

V. CHANNEL EVALUATION




RANKING 1-10/2021

4,60/0

www.oanhes.eu

VIEWS

VIEWS TOTAL 3.255
B No to the deptunion

Talk with ORner: “Who is afraid of islam?™

B Florian ORner MdB — balance 2017-2021 with

outlook
“Prime minister Dr. Markus Séder speaks for

Florian ORer...
About me and what i represent

2 - Talk with ORner:"keep

innovations,promote startups...”
Diesel-ban

Advertiisement trailer — Talk with ORner:

“Who is afraid of islam...”
M 3- Talk with ORner . “Afghnistan 2.0 - How

does europes future...”
Buget prioritises medicine, economy and

family



RANKING 1-10/2021

IMPRESSIONS

1% 1% IMPRESSIONS TOTAL 92.145
0% 135
No to the deptunion

W Talk with ORner: "Who is afraid of
islam?™
Florian ORner MdB — balance 2017-2021
with outlook

M “Prime minister Dr. Markus Séder
speaks for Florian Of3er...
About me and what i represent

o/o\_z

2 - Talk with ORner:"keep

innovations,promote startups...”
Diesel-ban

Advertiisement trailer — Talk with

ORner: “Who is afraid of islam...”
3- Talk with ORBner . “Afghnistan 2.0 -

How does europes future...”

38%

www.oanhes.eu



VIEWS TOTAL/2020

VIEWS

m 2020




VIEWS TOTAL/2021

VIEWS

m 2021

www.oannes.eu



IMPRESSIONS TOTAL/2020

IMPRESSIONS

2021




IMPRESSIONS TOTAL/2021

IMPRESSIONS

m 2021




SOURCES OF ACCESS/2021

VIEWS

H External
Youtube - search

B Functions- content selection
Direct or unknown

Channelpages

Video recommendations

12.3%

More youtube functions
Playlist
m Playlist — page

Short - Feed

www.oanhes.eu



REPLAY/2021

REPLAY TIME HOURS

0.2%
H External

Youtube - search

B Functions- content selection
Direct or unknown
Channelpages
Video recommendations
More youtube functions

| Playlist

m Playlist — page

Short - Feed

www.oanhes.eu



SOURCES OF ACCESS EXTERN/2021

VIEWS
VIEWS TOTAL 1.088

0.04%

B Facebook
WhatsApp

B YouTube
Linkedin

Florian-Ossner.de

7.3%

Google Search
Twitter
LinkedIn. Android

B WhatsApp Business

Startpage.com

www.oanhes.eu



AGE OF THE VIEWER/2021

VIEWS
VIEWS TOTAL 1.088

13-17

18 - 24

25-34

m35-44

www.oanhes.eu




REPLAY TIME VIEWER/2021

REPLAY TIME
6.30%

13-17
® 18 - 24

o

9

=
25 - 34
m 35 - 44

O
www.oanhes.eu



GENDER VIEWER/2021

VIEWS

o\o
2]
Q)O)
B Female
Mdannlich




REPLAY TIME VIEWER/2021

REPLAY TIME HOURS

Female

Male

www.oanhes.eu



REPLAY TIME VIEWER/2021

AVERAGE REPLAY

B Female

Male




VIEWS BY MONTH/2021

VIEWS

NN
= @
A.E,o/o — (3]
December B November
October B September
August July
2.9%
June May
9.6% .
April B March
M February January

www.oanhes.eu



VIEWS BY TYPE OF DEVICE/2021

VIEWS

2.4%
5\

B Computer

Mobile Phone

B Tablet

TV

Gamingconsole

www.oanhes.eu




VIEWS BY OPERATING SYSTEM/2021

VIEWS

VIEWS TOTAL 3.255

B Windows
Android

miOS
Macintosh
Smart TV

19.4% Amazon Fires OS

Linux

Apple tvOSs

M Playstation

WebOS

B Chromecast

Chrome OS

Q3
www.oanhes.eu



VI. CONTENTS (01.01.2021 - 15.12.2021)

. 4+ 4XxXPOLTTALKS — TALK SHOW FORMAT

poLITTALK () pouTTALK (33

TRAILER (5

2. Doniq, Afghanistan,

1. Who is afraid of the Islam, 60 Integration - How are the

minutes women, 22 minutes
PoLITTALK (D PoLITTALK 2D
TRAILER () TRAILER ()
3. Retain innovations, support 4. Afghanistan 2.0 - How does
start-ups, create global players, Europe’s future
70 minutes look like, 68 minutes

www.oanhes.eu


https://www.youtube.com/watch?v=_aexehRTHgg&t=1s
https://www.youtube.com/watch?v=_aexehRTHgg&t=1s
https://www.youtube.com/watch?v=XZkvF_YMgBU
https://www.youtube.com/watch?v=XZkvF_YMgBU
https://www.youtube.com/watch?v=u7xjqPp7zds&t=2886s
https://www.youtube.com/watch?v=u7xjqPp7zds&t=2886s
https://www.youtube.com/watch?v=7OO3CcslCXA&t=5s
https://www.youtube.com/watch?v=7OO3CcslCXA&t=5s
https://www.youtube.com/watch?v=HxpdOaNSpsg&t=3s
https://www.youtube.com/watch?v=HxpdOaNSpsg&t=3s
https://www.youtube.com/watch?v=mBtbPHUY_qc
https://www.youtube.com/watch?v=mBtbPHUY_qc
https://www.youtube.com/watch?v=m_I27t57J10
https://www.youtube.com/watch?v=m_I27t57J10

VI. CONTENTS (01.01.2021 - 15.12.2021)

2. 3 XCITIZENTALK — DEBATE FORMAT ON SITE

1. Hops farmer Leonhard Berger -

how are the hops farmers doing? @3 cimzenTaLk

2. Talk with Spahn - How necessary
is Spehn comprehensive medical D cimizENTALK
care in Germany and in the region?

3. Geier Transports — 3 cimizentaK
The future of transport?

www.oanhes.eu


https://www.youtube.com/watch?v=lf-oOYGaREE
https://www.youtube.com/watch?v=lf-oOYGaREE
https://www.youtube.com/watch?v=cS0xX8-hA5k
https://www.youtube.com/watch?v=cS0xX8-hA5k
https://www.youtube.com/watch?v=PVACZUGYAm4
https://www.youtube.com/watch?v=PVACZUGYAm4

VI. CONTENTS (01.01.2021 - 15.12.2021)

3. 5 XxHC TRAILER

@3 HC TRAILER 3 HC TRAILER ©

1. About myself and what I stand 4. About myself and what | stand
for for

@3 HC TRAILER @3 HC TRAILER

2. About myself and what | stand 5. About myself and what | stand

for for

3 HC TRAILER o

3. About myself and what | stand
for

www.oanhes.eu


https://www.youtube.com/watch?v=KMjWteuzM-k
https://www.youtube.com/watch?v=KMjWteuzM-k
https://www.youtube.com/watch?v=KMjWteuzM-k
https://www.youtube.com/watch?v=uFgs895-Q7U
https://www.youtube.com/watch?v=uFgs895-Q7U
https://www.youtube.com/watch?v=uFgs895-Q7U
https://www.youtube.com/watch?v=CusPkv0bk4g
https://www.youtube.com/watch?v=CusPkv0bk4g
https://www.youtube.com/watch?v=CusPkv0bk4g
https://www.youtube.com/watch?v=LONCP19D0aw
https://www.youtube.com/watch?v=LONCP19D0aw
https://www.youtube.com/watch?v=LONCP19D0aw
https://www.youtube.com/watch?v=gtLI-KfRyeg
https://www.youtube.com/watch?v=gtLI-KfRyeg
https://www.youtube.com/watch?v=gtLI-KfRyeg
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VI. ANALYSIS

DEFINITIONS KPI YOUTUBE

Gie)

alala

Impressions: Impression click-through Views:
rate:
Number of times the video Views per impressions shown. Total views of the video since

thumbnail has been shown The number of times viewers publication.
to viewers since the video have watched a video after an

was published, related to impression has been displayed.
YouTube, e.g. on computers, This is used to calculate the
TVs, game consoles, Android click rate in relation to the
devices, iPhones & iPads... impressions.

etc.

www.oannes.eu
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TALK WITH ORBNER - TALK WITH JACOB
Who is afraid of Islam ?

3 YouTube

08/29/2021 - Saturday % | nfacebook
07:00 PM k
Audio Q 3
Subtitle Bk :

£z=3) Oannes Media Product Link
POLITTALKFORMAT B

WHO IS AFRAID OF THE ISLAM?

& 0O W o

@)
n

R

IMPRESSIONS DURATION AVERAGE AVERAGE CLICKRATE VIEWS
11.167 63 Minutes REPLAY TIME REPLAY TIME IMPRESSIONS 261
4.49 % 4:49 Minutes 0.5% (141 more than

usual)

POLITTALK TRAILER

www.oanhes.eu


https://oannesmedia.com/en/video-productions/
https://oannesmedia.com/en/video-productions/
https://oannesmedia.com/videoproduktionen/
https://www.youtube.com/watch?v=HxpdOaNSpsg&t=3s
https://www.youtube.com/watch?v=HxpdOaNSpsg&t=3s
https://www.youtube.com/watch?v=mBtbPHUY_qc
https://www.youtube.com/watch?v=mBtbPHUY_qc

WHO IS AFRAID ISLAM ?

SOURCES

H External

Direct or unknown

1545,

B Content selection

Youtube search

Channel pages

Other

www.oanhes.eu



WHO IS AFRAID ISLAM ?

EXTERNAL

0.7%

W Facebook

WhatsApp

B Google Search

dueckduckgo.com

LinkedIn

www.oanhes.eu



46

‘ SMART
EE LEARNING
FACTORY

-

B Oannes Media Product Link
2 POLITTALKFORMAT B

RETAIN INNOVATIONS, SUPPORT START-UPS, CREATE GLOBAL PLAYERS

@& @ @ ® 9 ©

Y

IMPRESSIONS DURATION AVERAGE AVERAGE CLICKRATE VIEWS
646 70 Minutes REPLAY TIME REPLAY TIME IMPRESSIONS 149
6.4 % 4:29 Minutes 0.5% (18 more than

usual)

POLITTALK  TRAILER

www.oanhes.eu


https://www.youtube.com/watch?v=u7xjqPp7zds&t=2886s
https://www.youtube.com/watch?v=u7xjqPp7zds&t=2886s
https://www.youtube.com/watch?v=7OO3CcslCXA&t=5s
https://www.youtube.com/watch?v=7OO3CcslCXA&t=5s
https://oannesmedia.com/en/video-productions/
https://oannesmedia.com/en/video-productions/
https://oannesmedia.com/videoproduktionen/

RETAIN INNOVATIONS, SUPPORT START-

UPS, CREATE GLOBAL PLAYERS

SOURCE

M External

Direct or unknown
H Content selection
16.2% Youtube search

Channel pages

Other

www.oanhes.eu



RETAIN INNOVATIONS, SUPPORT START-

UPS, CREATE GLOBAL PLAYERS

EXTERNAL

Ml LinkedIn

WhatsApp

W Facebook

LinkedIn

LinkedIn

Google Search
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TALK WITH ORNER - TALK WITH JACOB
Afghanistan 2.0 - > YO“T“be

What does Europe’s future look like ?
K facebook

19/09/2021 - Saturday
07:00 PM

Audio :
Subtit! "

i
1’

‘.‘m.

gz Oannes Media Product Link
¥ POLITTALKFORMAT B

AFGHANISTAN 2.0 — HOW DOES EUROPE'S FUTURE LOK LIKE

\; @%%j @ ©

P . AAA
IMPRESSIONS DURATION AVERAGE AVERAGE CLICKRATE VIEWS
707 68 Minutes REPLAY TIME REPLAY TIME IMPRESSIONS 149
6.2% 4:14 Minutes 0.5% (18 more than

usual)

POLITTALK  TRAILER

www.oanhes.eu


https://www.youtube.com/watch?v=_aexehRTHgg&t=1s
https://www.youtube.com/watch?v=_aexehRTHgg&t=1s
https://www.youtube.com/watch?v=XZkvF_YMgBU
https://www.youtube.com/watch?v=XZkvF_YMgBU
https://oannesmedia.com/en/video-productions/
https://oannesmedia.com/en/video-productions/
https://oannesmedia.com/videoproduktionen/

AFGHANISTAN 2.0 - HOW DOES EUROPE'S

FUTURE LOOK LIKE?

SOURCE

H External

Direct or unknown
12.3% W Youtube search
Content selection

Channel pages

Other

8
www.oanhes.eu



AFGHANISTAN 2.0 - HOW DOES EUROPE'S

FUTURE LOOK LIKE?

EXTERNAL

W Facebook

Twitter

B WhatsApp

Linkedin.com

Google Search

18.9%

www.oanhes.eu
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TALK WITH OBNER - TALK WITH JACOB

N L ’
. ‘l@| O
IMPRESSIONs
308

"Donia: Afghanistan, Integration -
How are the women doing ?"

09/212021 - Tuesday, 06:00 PM

¢ & O

DURATION AVERAGE AVERAGE
68 Minutes REPLAY TIME REPLAY TIME
15.7% 3:29 Minutes
POLITTALK

IMPRESSIONS

52

YouTube

£z=3) Oannes Media Product Link
POLITTALKFORMAT B

VIEWS
45
(5 more than
usual)

wW


https://www.youtube.com/watch?v=m_I27t57J10
https://www.youtube.com/watch?v=m_I27t57J10
https://oannesmedia.com/en/video-productions/
https://oannesmedia.com/en/video-productions/
https://oannesmedia.com/videoproduktionen/

DONIA: AFGHANISTAN, INTEGRATION -

HOW ARE THE WOMEN ?

SOURCE

B Youtube — search

External

W Direct or unknown

Content selection

Channelpages

3
Wwww.oannes.eu



DONIA: AFGHANISTAN, INTEGRATION -

HOW ARE THE WOMEN ?

EXTERNAL

B WhatsApp

Linkeidin. Android

MW Linkedin.com

Google Search

whatapp.com

3
Wwww.oannes.eu
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‘Burgertalk Geier{l wranspo‘rte = *
Wle geht es weiten; mit dem‘Transportweseni’?.. nfacebook

——— —

£z Oannes Media Product Link
INTERVIEWFORMATB

GEIER TRANSPORTE - WHAT IS THE FUTURE OF TRAPORT?

s ¢ @ 0 T ©

IMPRESSIONS DURATION AVERAGE AVERAGE CLICKRATE VIEWS
211 14 Minutes REPLAY TIME REPLAY TIME IMPRESSIONS 16
28.1% 4:05 Minutes 43 %

CITIZENTALK

www.oanhes.eu



https://www.youtube.com/watch?v=PVACZUGYAm4&t=358s
https://www.youtube.com/watch?v=PVACZUGYAm4&t=358s
https://oannesmedia.com/en/video-productions/
https://oannesmedia.com/en/video-productions/
https://oannesmedia.com/videoproduktionen/

GEIER TRANSPORTE - WHAT IS THE FUTURE

OF TRANSPORT?

SOURCE

B Youtube - search

Direct or unknown

H Content selection

Channelpages

External

3
Wwww.oannes.eu



GEIER TRANSPORTE - WHAT IS THE FUTURE

OF TRANSPORT?

EXTERNAL

B WhatsApp

whatsapp.com




58

EY MR e roRMATZY
HOW NECESSARY IS COMPREHENSIVE MEDICAL CARE IN GERMANY

AND IN THE REGION ?
(L]
NN ® ©
- R} N o® &&ﬁ
IMPRESSIONS DURATION AVERAGE AVERAGE CLICKRATE VIEWS
15.177 44Minutess REPLAY TIME REPLAY TIME IMPRESSIONS 25
3.3% 1:28 Minutes 0.1% (5 less than
usual)
u PRODUKTION CSU

CITIZENTALK Csu}&’

www.oanhes.eu


https://www.youtube.com/watch?v=cS0xX8-hA5k&t=493s
https://www.youtube.com/watch?v=cS0xX8-hA5k&t=493s
https://oannesmedia.com/en/video-productions/
https://oannesmedia.com/en/video-productions/
https://oannesmedia.com/videoproduktionen/

HOW NECESSARY IS COMPREHENSIVE MEDICAL CARE

IN GERMANY AND IN THE REGION ?

SOURCE

B Youtube - search

Channelpages

H Content selection

External

Direct or unknown

www.oanhes.eu



HOW NECESSARY IS COMPREHENSIVE MEDICAL CARE

IN GERMANY AND IN THE REGION ?

EXTERNAL

B WhatsApp

whatsapp.com
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Burgesitalk: Hopfenbauer L‘e‘b‘nhard Berger - &3 YouTube
gt lo ‘ [ facebook
) rerviewrorRmAT Y
CITIZEN'S TALK WITH ORNER: “HOP FARMER LEONHARD BERGER -
HOW ARE THE HOP FARMERS DOING ?”

s G @ ® @ ©

IMPRESSIONS DURATION AVERAGE AVERAGE CLICKRATE VIEWS
12.987 8 Minutes REPLAY TIME REPLAY TIME IMPRESSIONS 28
34.6% 2:54 Minutes 0.2% (22 less than

usual)

CITIZENTALK

www.oanhes.eu



https://www.youtube.com/watch?v=lf-oOYGaREE
https://www.youtube.com/watch?v=lf-oOYGaREE&ab_channel=FlorianO%C3%9Fner
https://oannesmedia.com/en/video-productions/
https://oannesmedia.com/en/video-productions/
https://oannesmedia.com/videoproduktionen/

CITIZEN’'S TALK WITH ORBNER: “HOP FARMER LEONHARD

BERGER - HOW ARE THE HOP FARMERS DOING ?”

SOURCE

71X%
B Youtube search

External
B Channelpages
21.4%

Content selection

Direct or unknown

www.oanhes.eu



CITIZEN’'S TALK WITH ORBNER: “HOP FARMER LEONHARD

BERGER - HOW ARE THE HOP FARMERS DOING ?”

EXTERNAL

B Google Search

WhatsApp

B YouTube

whatsapp.com

33.3%

8
www.oanhes.eu
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eoxA Oannes Media Product Link
% HC TRAILERFORMATB
Optimized for

Neol«

ABOUT MYSELF AND WHAT | STAND FOR

& @ @ ® 9 ©

K

IMPRESSIONS DURATION AVERAGE AVERAGE CLICKRATE VIEWS
182 60 Seconds REPLAY TIME REPLAY TIME IMPRESSIONS 64
63.2% 0:36 Minutes 14.8 %

HC TRAILER &)



https://oannesmedia.com/en/hard-cut-trailer/
https://oannesmedia.com/en/hard-cut-trailer/
https://oannesmedia.com/en/hard-cut-trailer/
https://oannesmedia.com/hard-cut-trailer/
https://www.youtube.com/watch?v=KMjWteuzM-k&ab_channel=FlorianO%C3%9Fner
https://www.youtube.com/watch?v=CusPkv0bk4g&ab_channel=FlorianO%C3%9Fner
https://www.youtube.com/watch?v=KMjWteuzM-k

ABOUT MYSELF AND WHAT I STAND FOR

SOURCE

6.3%

W External
Channelpages

20.3%

B Youtube - search

Direct or unknown

Content selection

s
www.oanhes.eu



ABOUT MYSELF AND WHAT I STAND FOR

EXTERNAL

B Facebook

WhatsApp

B Google Search

whatsapp.com

8
www.oanhes.eu
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Oannes Media Product Link
% HC TRAILERFORMATB

Optimized for

@& G @ ® @ ©

K

IMPRESSIONs DURATION AVERAGE AVERAGE CLICKRATE VIEWS
150 60 Seconds REPLAY TIME REPLAY TIME IMPRESSIONS 56
59.4 % 0:32 Minutes 10.0% (4 less than

usual)

HC TRAILER =

www.oanhes.eu


https://www.youtube.com/watch?v=CusPkv0bk4g
https://www.youtube.com/watch?v=CusPkv0bk4g&ab_channel=FlorianO%C3%9Fner
https://www.youtube.com/watch?v=CusPkv0bk4g
https://oannesmedia.com/en/hard-cut-trailer/
https://oannesmedia.com/en/hard-cut-trailer/
https://oannesmedia.com/en/hard-cut-trailer/
https://oannesmedia.com/hard-cut-trailer/

ABOUT MYSELF AND WHAT ISTAND FOR

SOURCE

MW External
Channel pages

H Content selection
Direct or unknown
Youtube search

Other

s
www.oanhes.eu



ABOUT MYSELF AND WHAT ISTAND FOR

EXTERNAL

B Facebook

YouTube

B whatapp.com
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Oannes Media Product Link
HC TRAILERFORMATB
Optimized for

(3 YouTube
K fégebook

ABOUT MYSELF AND WHAT | STAND FOR

@ ¢ & 0 % o

R

IMPRESSIONS DURATION AVERAGE AVERAGE CLICKRATE VIEWS
165 60 Seconds REPLAY TIME REPLAY TIME IMPRESSIONS 39
63.9% 0:42 Minutes 5.5% (21 less than

usual)

HC TRAILER =

www.oanhes.eu


https://www.youtube.com/watch?v=uFgs895-Q7U
https://www.youtube.com/watch?v=CusPkv0bk4g&ab_channel=FlorianO%C3%9Fner
https://www.youtube.com/watch?v=uFgs895-Q7U
https://oannesmedia.com/en/hard-cut-trailer/
https://oannesmedia.com/en/hard-cut-trailer/
https://oannesmedia.com/en/hard-cut-trailer/
https://oannesmedia.com/hard-cut-trailer/

ABOUT MYSELF AND WHAT ISTAND FOR

SOURCE

M External
Direct or unknown
B Channel pages
Content selection
Youtube search

Other

3
Wwww.oannes.eu



ABOUT MYSELF AND WHAT ISTAND FOR

EXTERNAL

W Facebook

YouTube

B whatapp.com
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Oannes Media Product Link
HC TRAILERFORMATB
Optimized for

o0 O

B

"‘%w'&..ynm “ Q doihee A e a B ol e el .L PRSIV W AT

ABOUT MYSELF AND WHAT I STAND FOR

O CEENC e O

R

IMPRESSIONS DURATION AVERAGE AVERAGE CLICKRATE VIEWS
129 60 Seconds REPLAY TIME REPLAY TIME IMPRESSIONS 47
48.3% 0:28 Minuten 54% (13 less than

usual

HC TRAILER =)

www.oanhes.eu


https://www.youtube.com/watch?v=KMjWteuzM-k&ab_channel=FlorianO%C3%9Fner
https://www.youtube.com/watch?v=CusPkv0bk4g&ab_channel=FlorianO%C3%9Fner
https://www.youtube.com/watch?v=LONCP19D0aw
https://oannesmedia.com/en/hard-cut-trailer/
https://oannesmedia.com/en/hard-cut-trailer/
https://oannesmedia.com/en/hard-cut-trailer/
https://oannesmedia.com/hard-cut-trailer/

ABOUT MYSELF AND WHAT ISTAND FOR

SOURCE

W External

Content selection

B Channel pages

Direct or unknown

Youtube search

www.oanhes.eu



ABOUT MYSELF AND WHAT ISTAND FOR

EXTERNAL

H Facebook

WhatsApp

W Twitter

whatsapp.com




J0480KGS
67200188
J180KGS
8340 LBS thimized for

— o000

26700 KGS

& @& ® T ©

alala)
IMPRESSIONS DURATION AVERAGE AVERAGE CLICKRATE VIEWS
265 60 Seconds REPLAY TIME REPLAY TIME IMPRESSIONS 164
48.3% 0:32 Minutes 7.6% (24 more than

usual)

HC TRAILER =

www.oanhes.eu

£y Oannes Media Product Link
@) HCTRAILERFORMATLY
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https://www.youtube.com/watch?v=KMjWteuzM-k&ab_channel=FlorianO%C3%9Fner
https://www.youtube.com/watch?v=CusPkv0bk4g&ab_channel=FlorianO%C3%9Fner
https://www.youtube.com/watch?v=gtLI-KfRyeg
https://oannesmedia.com/en/hard-cut-trailer/
https://oannesmedia.com/en/hard-cut-trailer/
https://oannesmedia.com/en/hard-cut-trailer/
https://oannesmedia.com/hard-cut-trailer/

ABOUT MYSELF AND WHAT ISTAND FOR

SOURCE

M External

Direct or unknown
H Content selection
15.2% Channel pages

Youtube search

Other

www.oanhes.eu



ABOUT MYSELF AND WHAT ISTAND FOR

EXTERNAL

B Facebook

WhatsApp

B YouTube

duckduckgo.com

m.facebook.com

www.oanhes.eu



N _y .

. .l@| o
IMPRESSIONS

11.302

G

DURATION
60 - Seconds

CSU - CAMPAIGN SUPPORT

& O

alala)
AVERAGE AVERAGE CLICKRATE
REPLAY TIME REPLAY TIME IMPRESSIONS
75.9% 0:38 Minutes 0.6%

VIDEOSTATEMENT T

O

VIEWS
197
(67 more as
usual)

79

PRODUKTION CSU

CSU%¢

www.oanhes.eu


https://www.youtube.com/watch?v=nL2L_ijBZ2g&ab_channel=FlorianO%C3%9Fner
https://www.youtube.com/watch?v=CusPkv0bk4g&ab_channel=FlorianO%C3%9Fner
https://www.youtube.com/watch?v=nL2L_ijBZ2g

CSU - CAMPAIGN SUPPORT

SOURCE

M External

Youtube search
B Direct or unknown
33.2% Content selection

Channel pages

Other

www.oanhes.eu



CSU - CAMPAIGN SUPPORT

EXTERNAL

W Facebook

Google Search

B WhatsApp

YouTube

starpage.com




VIl. FANPAGE EVALUATION

facebook




VII. ANALYSIS

CONTENT (01.01.2021 - 15.12.2021)

24 x Posts - Story Telling

4 + 4 x Polittalk — Videoformat Direct Post & Link YouTube

"3 + 3 x Polittalk Trailer Direct Post & Link YouTube

3 + 3 x Citizentalk — Videoformat — Direct Post & Link YouTube

5 + 5 x HC (Hardcut) Trailer — Direct Post & Link YouTube

4 x Blogarticle

\ 4

Total: 58 x Posts over Facebook

(Y
www.oanhes.eu



VII. ANALYSIS

DEFINITIONS KPI FACEBOOK

How often a content was Number of individuals who
displayed, regardless of its have watched content on
frequency in relation to a their device in a certain
user. period of time.

___ Clicks
Total number of reactions Number of clicks on posts
to all posts

Eng. Rate:

(Comments + Clicks +
Shares +
Reactions) [Impressions

www.oanhes.eu



VII. ANALYSIS

CONTENT - FANREPORT (01.01.2021 - 15.12.2021)

FAN REPORT
13. Dezember/717
09. August/649
26. Juli/587
12. Juli/467
14. Juni/0
0 100 200 300 400 500 600 700 800

M 14 juni 12 juli 26 juli 09.08.2022 13 Dezember

www.oanhes.eu



VII. ANALYSIS

CONTENT — POST REACH (01.01.2021 - 15.12.2021)

POST REACH

21. September/550

10. September/561
06. September/653
23. August/642
10. August/414
02. August/263

19.Juli/172

0 100 200 300 400 500 600 700

19 juli 02. Aug 10. Aug 23.08.2022 06. Sep 10. Sep 21.09.2022

www.oanhes.eu



VII. ANALYSIS

CONTENT — POST IMPRESSION (01.01.2021 - 15.12.2021)

IMPRESSIONS

25. September/810

16. September/1078

10. September/938

' 06.September/1379

23. August/1004

10. August/550

0 200 400 600 800 1000 1200 1400 1600

www.oanhes.eu



VII. ANALYSIS

CONTENT — REACTIONS (01.01.2021 - 15.12.2021)

REACTIONS

. ||" Lo |||||||‘| ||. |||‘||||||||”|l|l I HH |‘ ‘ ||| ‘.Il. | .|.|||‘. |‘| ‘l
Jun 14 28 12 26 9 23 20 4 18 Nov 1 15 29 13

Juli August September Oktober




VII. ANALYSIS

SUMMARY POSTS 202]

138 25 537 831
Posts: Achieved: Reactions:
Posts published Individuals each of whom Reactions to
has seen several posts posts
28 48 6,29 %
Comments: Shares: Engagementrate:
Comments on posts Rate of shared posts (Comments + Clicks +
Shares +

Reactions) [Impressions

www.oanhes.eu



VIil. ANALYSIS

TOP 10 2021

(01.01.2021 - 15.12.2021)

IMPRESSIONS

facebook
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Minister President Dr Markus Soder speaks in favour of Florian ORner

_"o_ N B "y, ) ./‘o/o p
ﬁ R ﬁ@ LJ

POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
71 23 1.230 8.62 % VIDEO

PRODUKTION CSU
0 FACEBOOK LINK Csu]&’

www.oanhes.eu



https://www.facebook.com/ossnerflorian/videos/ministerpr%C3%A4sident-dr-markus-s%C3%B6der-spricht-sich-f%C3%BCr-florian-o%C3%9Fner-ausministerpr%C3%A4s/249371490375052/

www.oanhes.eu

"\ '\~7 " Wi 1
»Politischer Gillamoos 2021: \"s....'

A Wir kampfen gemeinsam gegen linke
— Expenmente";;,.ﬁ[ |

.

Political Gillamoos 2021:
We will fight against left-wing experiments together!

T 174

@ ﬁ “ [ * @ LJ

POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
802 3.12% STORY POST

0 FACEBOOK LINK

92

€53 Oannes Media Product Link
y STORY TELLING FORMAT B

PRODUKTION CSU

CSU%¢



https://www.facebook.com/108161994841585/posts/141819891475795
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/

93

N

L eine wahre S “;.
FuBballlegende
mvei :rs' 'to' 'rb‘e‘n".

: Mlt Gerd Muller‘lst

fZ5a% Oannes Media Product Link
STORY TELLING FORMAT B

Gerd Muller, a true football legend, has passed ay

.‘.‘- ) . ’ N \-I ! 7’ ‘/\% y
@ ﬁ “a [ * @ LJ
POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
67 6 729 10.56 % STORY POST

PRODUKTION CSU
0 FACEBOOK LINK Csu]&‘

www.oanhes.eu


https://www.facebook.com/ossnerflorian/photos/a.129896419334809/134397255551392/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/

94

et
wich fahre momentan mit\Wasserstoff,=

£ storv TRLNGFoRMAT [
| am currently driving with hydrogen -
because we have to promote new technologies!

-‘.‘- ) . ’ N VY 4 ./‘% y
b B ¢ B [
POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
25 8 625 5.92 % STORY POST

PRODUKTION CSU
ﬁ FACEBOOK LINK Csu }SQ

www.oanhes.eu



https://www.facebook.com/ossnerflorian/photos/a.129896419334809/135973392060445/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/
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'

by ""r“" M‘. ret,}lf{ ’Q‘“

™ Oannes Media Product Link
() STORY TELLING FORMAT B

My family is my source of strength!

.‘.‘- ) . ’ A} v 4 ./-°/° y
3 & B (4
POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
14 18 521 6.53 % STORY POST

PRODUKTION CSU
0 FACEBOOK LINK CSU%‘

www.oanhes.eu


https://www.facebook.com/ossnerflorian/photos/a.129896419334809/132395075751610/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/
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Oannes Media Product Link
STORY TELLING FORMAT B

Faith in God provides orientation!

.‘.'- ) ' ’ \ ' ! ! 4 ./‘% y
03 ),
POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
7 9 518 3.67 % STORY POST

PRODUKTION CSU

FACEBOOK LINK Csu}g‘

www.oanhes.eu


https://www.facebook.com/ossnerflorian/photos/a.129896419334809/133242635666854/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/

www.oanhes.eu
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() SO YINGTSRvRY [2
The election marathon for the Bundestag elections has begun -
I'm going for it!
0, vy 'ﬁoo :y
POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
7 18 502 5.18 % STORY POST

PRODUKTION CSU
0 FACEBOOK LINK Csu]&‘



https://www.facebook.com/ossnerflorian/photos/a.129896419334809/129896359334815/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/
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= ESUI

Zoah Oannes Media Product Link
) STORY TELLING FORMAT |»|

Our society thrives with diversity!

-‘..- ) . Y A} \.sl ! 4 .,‘% i
@ ﬁ “ [ * @ LJ
POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
7 25 470 7.45% STORRY POST

0 FACEBOOK LINK

www.oanhes.eu


https://www.facebook.com/ossnerflorian/photos/a.129896419334809/131467742511010/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/

www.oanhes.eu

@ EUST

POST CLICKS
13

Our region has so much to offer!

\" . N ) ./‘%
REACTIONS IMPRESSIONS ENG. RATE
21 446 8.07 %

0 FACEBOOK LINK

Oannes Media Product Link
\ STORY TELLING FORMAT

FORMAT
STORY POST

a

99



https://www.facebook.com/ossnerflorian/photos/a.129896419334809/130867492571035/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/

100

>  Unsere Bundeswehr
; leistet auch jetzt

% wieder-rmit
Soldatinnen und

{ S ldaten 'g,imenm
starken Dienst in

Afghanistan!

£7= Oannes Media Product Link
() %0 TEINSTSRMAT [

Our military is once again providing a strong service

in Afghanistan!
\ ‘.5‘ ! 4 ./\% y
@ ﬁ “ [ ' @ LJ
POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
12 425 5.11% STORY POST

0 FACEBOOK LINK

www.oanhes.eu



https://www.facebook.com/ossnerflorian/photos/a.129896419334809/134952185495899/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/

VIIl. ANALYSIS

TOP 10 2021

(01.01.2021 - 15.12.2021)

POST REACH

facebook




www.oanhes.eu

102

Minister President Dr Markus Séder speaks in favour of Florian Of3ner

-’ '- vy ./‘% y
7 ] \
POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
1.230 8.62 % VIDEO
0 PRODUKTION CSU
FACEBOOK LINK Csuﬁ‘



https://www.facebook.com/watch/?v=249371490375052
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o iGN .\‘ =5 S
" wPolitischer Gillamoos 2021: g Sess
" )

Wir kampfen gemeinsam gegen linke
P LIS Experimente! g

Political Gillamoos 2021: ) S eitiveroait 2
We will fight against left-wing experiments together!

W 0, ,

O o5 8 [©

POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
802 3.12% STORY POST

ﬁ FACEBOOK LINK

www.oanhes.eu



https://www.facebook.com/ossnerflorian/photos/a.129896419334809/141819744809143/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/
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J‘; EAN iy
: ,,MltGerd Muller‘lst S
s eine,w. ahre ﬂ

S
FuBballlegende \ i\‘

mviezrs!"t'o'r"b"en.

2! \"“\',

™ Oannes Media Product Link
) STORY TELLING FORMAT B

Gerd Miuller, a true football legend, has passed away

o s T P4

@ ﬁ “ () * I-"@ LJ

POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
67 6 729 10.56 % STORY POST

0 FACEBOOK LINK

www.oanhes.eu



https://www.facebook.com/ossnerflorian/photos/a.129896419334809/134397255551392/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/
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(€ SO YN SRmAT [2
| am currently driving with hydrogen - ™
because we have to promote new technologies

ff \ \-@I ! 4 .ﬁ% | y

@ “ [ * @

POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
625 5.92 % STORY POST

9 FACEBOOK LINK

www.oanhes.eu



https://www.facebook.com/ossnerflorian/photos/a.129896419334809/135973392060445/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/
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i
\ﬁﬁér Glaube an Gott

Oannes Media Product Link »
STORY TELLING FORMAT

Faith in God provides orientation

Mo W 0, Sy ./\%
AR
POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
7 9 518 3.67% STORY POST

FACEBOOK LINK

www.oanhes.eu


https://www.facebook.com/ossnerflorian/photos/a.129896419334809/133242635666854/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/
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A Oannes Media Product Link
y STORY TELLING FORMAT B

My family is my source of strength!!

_0'0_ W 9, . N , .f\% y
ﬁ “ (] ) @ LJ
POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
14 18 521 6.53 % STORY POST

ﬁ FACEBOOK LINK

www.oanhes.eu


https://www.facebook.com/ossnerflorian/photos/a.129896419334809/132395075751610/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/
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~Der Wahimaizliion
2ur BundestaigsiEl
ist angeleltic) ) g

S

) SROR TEINGTORMAT [
The election marathon for the Bundestag elections has begun - I'm going for it!
b B o 8 @

POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
7 18 502 518 % STORY POST

0 FACEBOOK LINK

www.oanhes.eu


https://www.facebook.com/ossnerflorian/photos/a.129896419334809/129896359334815/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/
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) Oannes Media Product Link
Y STORY TELLING FORMAT B

Our society thrives with diversity!

.‘.‘- ) : ’ A} ‘.E‘ ! 4 ./‘% y
@ ﬁ “ [ * @ LJ
POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
7 25 470 7.45 % STORY POST

0 FACEBOOK LINK

www.oanhes.eu


https://www.facebook.com/ossnerflorian/photos/a.129896419334809/131467742511010/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/
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@ @ VS

£ Oannes Media Product Link
A STORY TELINGTORMAT [

Our region has so much to offer!

.‘.‘- ) . ’ \ \.EI ! 4 '/‘% y
@ ﬁ “ [ * @ LJ
POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
13 21 446 8.07 % STORY POST

ﬁ FACEBOOK LINK

www.oanhes.eu



https://www.facebook.com/ossnerflorian/photos/a.129896419334809/130867492571035/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/
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é

STORY TELLING FORMAT [
Our military is once again providing a strong service in Afghanistan!
E ? Y 'y , /‘E % [y

POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
425 5.18% STORY POST

G FACEBOOK LINK



https://www.facebook.com/ossnerflorian/photos/a.129896419334809/134952185495899/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/
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(01.01.2021 - 15.12.2021)
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Minister President Dr. Markus Séder speaks in favour of Florian ORner
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POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
71 23 1.230 8.62 % VIDEO

PRODUKTION CSU
0 FACEBOOK LINK
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https://www.facebook.com/watch/?v=249371490375052
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Oannes Media Product Link
STORY TELLING FORMAT B

Gerd Miuller, a true football legend, has passed away

.’.‘- ) ' ’ \ \.EI ! 7/ ./‘% y
@ ﬁ “ () * @ LJ
POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
67 6 729 10.56 % STORY POST

0 FACEBOOK LINK

www.oanhes.eu



https://www.facebook.com/ossnerflorian/photos/a.129896419334809/134397255551392/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/

ww.odanhes.eu

115

Minister President Dr. Markus Séder speaks in favour of Florian ORner

e 0, R ./‘% y
@ - E ’ L ) * ﬂ@ LJ
POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
32 9 214 19.16 % VIDEO
ﬁ PRODUKTION CSU
FACEBOOK LINK Csu%’
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https://www.facebook.com/108161994841585/posts/139118351745949
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63 Oannes Media Product Link
%+% HC TRAILER FORMAT B

HC TRAILER - ABOUT MYSELF AND WHAT | STAND FOR

1 174

@ ﬁ “ 1 * @ LJ
POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
318 12.58 % TRAILER

G FACEBOOK LINK

www.oanhes.eu



https://www.facebook.com/watch/?v=444864343503120
https://oannesmedia.com/en/hard-cut-trailer/
https://oannesmedia.com/en/hard-cut-trailer/
https://oannesmedia.com/en/hard-cut-trailer/
https://oannesmedia.com/videoproduktionen/
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GEMEINSAM FUR UNSERE FAMILIEN- Naher am Mensche

—

Energiewende - Bodenkirchen community of the future

N '/‘% y

& o5 G i I
POST CLICKS REACTlONS IMPRESSIONS ENG. RATE FORMAT
26 256 14.84 % VIDEO

PRODUKTION CSU

ﬁ FACEBOOK LINK Csu]&‘

www.oanhes.eu



https://www.facebook.com/watch/?v=1049949439082266
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Oannes Media Product Link |»

STORY TELLING FORMAT

Fundraising appeal: "Germany helps”

05 8 4

st ',
POST CLICKS REACTIONS IMPRESSIONS ENG. RATE
14 323 12.69 % STORY POST

25

ﬁ FACEBOOK LINK =

www.oanhes.eu


https://www.facebook.com/ossnerflorian/videos/1894668854034442
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/
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| am currently driving with hydrogen - % STORY TELUINGFORMAT
because we have to promote new technologies

\ L 4 .ﬁ% y
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POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
625 5.92 % STORY POST

9 FACEBOOK LINK

www.oanhes.eu



https://www.facebook.com/ossnerflorian/photos/a.129896419334809/135973392060445/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/
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A Oannes Media Product Link
% HC TRAILER FORMAT B

ABOUT MYSELF AND WHAT I STAND FOR

ﬁ - [ * @
POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
23 11 360 10 % TRAILER

ﬁ FACEBOOK LINK

www.oanhes.eu


https://www.facebook.com/watch/?v=2974733129405635
https://oannesmedia.com/en/hard-cut-trailer/
https://oannesmedia.com/en/hard-cut-trailer/
https://oannesmedia.com/en/hard-cut-trailer/
https://oannesmedia.com/videoproduktionen/
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TALK WITH OBNER - TALK WITH JACOB
Who is afraid of Islam ?

2 YouTube

08/29/2021 - Saturday % n facebook
07:00 PM é i
Audio E .

Subtitle S o
A=

Oannes Media Product Link »
AD TRAILER 2
ANNOUNCEMENT: TALK WITH OSSNER - TALK WITH JACOB
Who is afraid of Islam ?

.‘.’- "' N \.I ! 4 ‘/\% y
@ ﬁ “a [ * @ LJ

POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
20 5 252 10.32 % VIDEO

ﬁ FACEBOOK LINK
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https://www.facebook.com/watch/?v=583802126316277
https://oannesmedia.com/en/image-advertising-trailer/
https://oannesmedia.com/en/image-advertising-trailer/
https://oannesmedia.com/image-werbetrailer/
https://oannesmedia.com/en/image-advertising-trailer/
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Oannes Media Product Link B
%:# HC TRAILER FORMAT
ABOUT MYSELF AND WHAT ISTAND FOR

!! ff \ ‘-@l ! ’ ﬂﬁgl %! | p
POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
252 9.13% TRAILER

0 FACEBOOK LINK
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https://www.facebook.com/108161994841585/posts/146133664377751
https://oannesmedia.com/en/hard-cut-trailer/
https://oannesmedia.com/en/hard-cut-trailer/
https://oannesmedia.com/en/hard-cut-trailer/
https://oannesmedia.com/videoproduktionen/
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gza\ Oannes Media Product Link
:, STORY TELLING FORMAT B

Our society thrives with diversity!

- % P74

@ ﬁ - [ * @ LJ

POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
7 25 470 7.45 % STORY POST

6 FACEBOOK LINK

www.oanhes.eu


https://www.facebook.com/ossnerflorian/photos/a.129896419334809/131467742511010/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/
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CSU%¢

Minister President Dr. Markus Séder speaks in favour of Florian ORner

-’ '- vy ./‘% y
7 ] \
POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
1.230 8.62 % VIDEO
0 PRODUKTION CSU
FACEBOOK LINK Csu]&’



https://www.facebook.com/watch/?v=249371490375052
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Our region has so much to offer!
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POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
13 21 446 8.07 % STORY POST

ﬁ FACEBOOK LINK
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https://www.facebook.com/ossnerflorian/photos/a.129896419334809/130867492571035/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/
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% Oannes Media Product Link
STORY TELLING FORMAT B

My family is my source of strength!

_"o_ W 9, . N , ./\% y
ﬁ “ (] ) @ LJ
POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
14 18 521 6.53 % STORY POST

ﬁ FACEBOOK LINK
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https://www.facebook.com/ossnerflorian/photos/a.129896419334809/132395075751610/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/
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&) Oannes Media Product Link
Y STORY TELLING FORMAT lad

Stand in solidarity now. Thank you for your commitment!

.'.‘- "' N \ ! ! rd .,-\% y
B & <& i 4
POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
4 18 296 7.77 % STORY POST

0 FACEBOOK LINK =
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https://www.facebook.com/108161994841585/posts/125319853125799
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/
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Oannes Media Product Link
) STORY TELLING FORMAT B

o 2

The marathon election campaign for the Bundestag elections has started -

1 ° °
I'm going for it!
iy IR Z
ﬁ “ (] * @
POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
7 18 502 5.18% STORY POST

6 FACEBOOK LINK

www.oanhes.eu



https://www.facebook.com/ossnerflorian/photos/a.129896419334809/129896359334815/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/
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% Oannes Media Product Link
STORY TELLING FORMAT B

To a good harvest!
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N\ I3 X 4

POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
5 18 358 2.26 % STORY POST

0 FACEBOOK LINK

www.oanhes.eu


https://www.facebook.com/ossnerflorian/photos/a.129896419334809/130548029269648/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/
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gy Oannes Media Product Link
§..7 STORY TELLING FORMAT B

We need a strong middle class and mechanical engineering!

\ L ’ ./‘% y
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POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
380 6.58 % STORY POST

0 FACEBOOK LINK

www.oanhes.eu



https://www.facebook.com/ossnerflorian/photos/a.129896419334809/131766035814514/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/
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1) STORY TELINGTORMAT (2
Our culture is a treasure and heritage for all of us!

O o 8 4

POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
4 15 318 6.29 % STORY POST

0 FACEBOOK LINK

www.oanhes.eu



https://www.facebook.com/ossnerflorian/photos/a.129896419334809/131193889205062/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/

133

o o e, .\‘ =5 =
»Politischer Gillamoos 2021: Nagseess
. Wir kdmpfen gemeinsam gegen linke

=g Expertmente'“ “E,;‘l'(

. . Oannes Media Product Link B
Political Gillamoos 2021: STORY TELLING FORMAT
We will fight against left-wing experiments together!!

W 0, ,

O o5 B[4

POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
802 3.12% STORY POST

ﬁ FACEBOOK LINK

www.oanhes.eu



https://www.facebook.com/ossnerflorian/photos/a.129896419334809/141819744809143/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/
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Minister President Dr. Markus Séder speaks in favour of Florian ORner

.’.‘- ) . ’ \ ' ! ! 4 ‘/‘% p u
POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
32 9 214 19.16 % YOUTUBE VIDEO

PRODUKTION CSU
ﬁ FACEBOOK LINK

CSU%¢
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https://www.facebook.com/108161994841585/posts/139118351745949
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Energiewende - Bodenkirchen - a community of the future

N '/‘% y

& o5 G i I
POST CLICKS REACTlONS IMPRESSIONS ENG. RATE FORMAT
26 256 14.84 % VIDEO

PRODUKTION CSU

ﬁ FACEBOOK LINK Csu]&‘
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https://www.facebook.com/watch/?v=1049949439082266
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TALK WITH OBNER - TALK WITH JACOB
Who is afraid of Islam ? u Yﬂ“T“be
08/29/2021 - Saturday = | n facebook

07:00 PM

Audio E

Subtitle P&
LS

Th

AQ”.
VI

TALK WITH OSSNER - TALK WITH JACOB
Who is afraid of Islam ?

Oannes Media Product Link
¥ POLITTALKFORMAT B

St W 0, N _/‘% p u
POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
1 2 22 13.64 % YouTube VIDEO

0 FACEBOOK LINK

www.oanhes.eu


https://www.facebook.com/108161994841585/posts/146546421003142
https://oannesmedia.com/en/video-productions/
https://oannesmedia.com/en/video-productions/
https://oannesmedia.com/en/video-productions/
https://oannesmedia.com/videoproduktionen/
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f¢Ay Oannes Media Product Link
' STORY TELLING FORMAT

Fundraising appeal: "Germany helps”

..!.E‘- ‘f‘f’ A Y ‘.5' ! ’ ﬁ"‘g ! %! | y
POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
25 14 323 12.69 % STORY POST

0 FACEBOOK LINK
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https://www.facebook.com/ossnerflorian/videos/1894668854034442
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/
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fex\ Oannes Media Product Link

'? HC TRAILER FORMAT B

HC TRAILER - ABOUT MYSELF AND WHAT | STAND FOR

.‘.’- ) g Y AY ‘.EI ! 4 ./-‘% y
@ ﬁ “ [ * @ LJ
POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
28 9 318 12.58 % TRAILER

G FACEBOOK LINK
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https://www.facebook.com/watch/?v=444864343503120
https://oannesmedia.com/en/hard-cut-trailer/
https://oannesmedia.com/en/hard-cut-trailer/
https://oannesmedia.com/en/hard-cut-trailer/
https://oannesmedia.com/videoproduktionen/
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A Oannes Media Product Link
Y POLITTALKFORMAT B

KEEPING INNOVATIONS, SUPPORTING START-UPS, CREATING GLOBAL PLAYERS

.‘!.E‘- ‘f‘f' A Y ‘.5' ! ’ j"‘g l %! | y
POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
7 5 97 12.37 % VIDEO

0 FACEBOOK LINK

www.oanhes.eu


https://www.facebook.com/watch/?v=963669327814683
https://oannesmedia.com/en/video-productions/
https://oannesmedia.com/en/video-productions/
https://oannesmedia.com/en/video-productions/
https://oannesmedia.com/videoproduktionen/
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Unforgettable experience of baking bread and political exchange on my 60-
day tour in Train

-’.‘- ‘.‘ N\ . 4 ‘/\% y
POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
10 2 112 11.61 % VIDEO

PRODUKTION CSU

0 FACEBOOK LINK CSU ﬁ’
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https://www.facebook.com/watch/?v=4549042041821588
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€2 Oannes Media Product Link
Y ADTRAILER 2
TRAILER: KEEPING INNOVATIONS, SUPPORTING START-UPS, CREATING GLOBAL PLAYERS

e s, vy ./‘% p
@ ﬁ “ (] ) ﬁ@ LJ
POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
11 9 190 11.58 % TRAILER

ﬁ FACEBOOKLINK
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https://www.facebook.com/watch/?v=1007715416630000
https://oannesmedia.com/en/image-advertising-trailer/
https://oannesmedia.com/en/image-advertising-trailer/
https://oannesmedia.com/image-werbetrailer/
https://oannesmedia.com/en/image-advertising-trailer/
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CITIZENTALK: HOW NECESSARY IS COMPREHENSIVE
MEDICAL CARE IN GERMANY AND IN THE REGION ?

oy =% pZ4
POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
12 6 168 10.71% VIDEO

PRODUKTION CSU

0 FACEBOOK LINK > CSU%¢
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https://www.facebook.com/watch/?v=192627229622808
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Oannes Media Product Link |»

¥ STORY TELLING FORMAT

Gerd Mulller, a true football legend, has passed away

b 8 [

TANRY
POST CLICKS REACTIONS IMPRESSIONS ENG. RATE FORMAT
729 10.56 % STORY POST

67 6

0 FACEBOOK LINK

www.oanhes.eu


https://www.facebook.com/ossnerflorian/photos/a.129896419334809/134397255551392/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/en/story-telling-formats/
https://oannesmedia.com/videoproduktionen/

IX. BLOGFORMAT

Oannes Media
Product Link

Talk with citizens 1 -
Peking duck at the
Asia - Wok Express in
Landshut

Oannes Media B

Product Link

Oannes Media B

Product Link

Talk with citizens 3 -
,Ouzo, Greek wine and
a piece of Greece in
Landshut - Taverna
Delphi

Talk with citizens 2 -
Erdinc, a new chance
in Bavaria

Oannes Media B

Product Link

Talk with citizens 4 -
.Bey Kebap” — The
best kebab in town

www.oanhes.eu


https://oannesjournalism.com/108-bezahlte/871-buergertalk-peking-ente-bei-asia-wok-express-in-landshut
https://oannesjournalism.com/108-bezahlte/872-buergertalk-erdinc-eine-neue-chance-in-bayern
https://oannesjournalism.com/108-bezahlte/873-buergertalk-3-quzo-griechischer-wein-und-ein-stueck-griechenland-in-landshut-taverna-delphi
https://oannesjournalism.com/108-bezahlte/874-buergertalk-4-bey-kebap-der-beste-doener-der-stadt
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X. STRATEGY

2021

Guerrilla marketing is a term created by marketing
expert Jay C. Levinson in the mid-1980s to describe
unusual marketing campaigns that promise a great
effect with a small investment of resources.

The term guerrilla originates from the special type of warfare in which
untypical tactics are used to achieve a goal deep in the enemy's territory.

www.oanhes.eu



X. STRATEGY

202]

Offensive Strategy - Transferred to the 2021 Media Election Campaign

o Needle-like provocations against the opponent

e Aggressively attack his points, yet objectively and free of polemics

e Hijacking his topics and using them for one's own purposes

o Spread criticism, by using digital technologies, quickly and effectively.

www.oanhes.eu




X. STRATEGY

202]

Offensive Strategy - Transferred to the 2021 Media Election Campaign

e Place the opponent, at a high frequency, under pressure that requires
explanation.

e Surprise the opponent with unforeseen topics

0 To react in an irrational way, strategically and tactically, from the opponent’s
point of view.

0 Gain maximum attention

Primary goal: Do not give the opponent time to attack and force him into a
constant position of defence.

ww.odanhes.eu
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2016 — LEARN FROM TRUMP

The digitalisation of politics

During the 2016 election campaign, Trump posted
4224 messages on social media, mainly on his
favourite platform Twitter. Among them were
messages that were demonstrably untrue, statements
that left much open, and accusations that could also
be considered untrue.

Broken down, this meant 11.73 messages per day. A
pretty high rate and one that has changed the way
election campaigns are conducted immensely and
should have been clearly analysed by all politicians
worldwide, especially in Central Europe.

In 2017, 2593 messages followed. Most of them also via
Twitter.

In 2018, there was an increase to 3557.

www.oanhes.eu
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2019 REZO, AVOID ERRORS

Die Digitalisierung der Politik

..In 2019, shortly before the European elections, a video
appeared, tactically well chosen and taken from the
strategy of ,Digitalen Guerilla-Marketings” entitled: "The
Destruction of the CDU".

Link 2

It was and is a play on the "Digital Asymmetric War”, whose economic and social
marketing strategy was staged as a sting-like and selective attack in the digital
space, perfectly tuned to cause maximum damage...”

Excerpt from the article: "From analogue to digital propaganda war".

Link &

www.oanhes.eu


https://www.youtube.com/watch?v=4Y1lZQsyuSQ
https://oannesjournalism.com/108-bezahlte/573-vom-analogen-zum-digitalen-propagandakrieg
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COUNTERSTRATEGY

Defining thematic priorities in strategic terms

Religion and
Society - Melting
Pot Augsburg

Migration and
Integration

Environmental
Policy

Human Rights -
Global

W!

ww.odanhes.eu
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=V AN </
Foreign and Homeland Corona - Economic Technological
security security crisis policy developments - Developments -
policy Global Global
China/NAFTA China/NAFTA
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COUNTERSTRATEGY

Media tools - Guerilla marketing

Video platform — YouTube

Print — Secondary

X base channel for all )
where available

videos

Mediale

Facebook — Lengthy Instrumente - Instagram &

article Gueril!a Twitter as needed
Marketing

LinkedIn and Xing — Objective
and factual contents - Messenger services
Business, technology

www.oanhes.eu
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COUNTERSTRATEGY

Main communication platform

The main communication platform forms a political talk format, which is similar
to the talk shows on traditional TV, in which relevant topics are discussed. The
format should have the following characteristics.

Maximum 80 Minutes minutes of Structured in: Guest introduction,

broadcast, including intro and outro discussion of the topic, summary

No live format, will be edited Interval - approx. 1 broadcast per
accordingly after filming month

Participants - politicians, experts,
but also civil society
representatives

A moderator leads the flow of the
discussion

www.oanhes.eu
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NEW IDEAS

CITY COUNCIL ELECTION MUNICH 2020 - NIHAT DEMIR - CSU -
PROMOTIONAL VIDEO

,{4
L e NIHAT
> : DEMIR
(@ LISTE 1| PLATZ 67
\\ | 4
\ A Oannes Media
“ p 1/ Product Link B
1 i‘ - i STADTRATSWAHL
4 & 'Q e " 7\) AD TRAILER
@ @@-kk_;‘

LINK - VIDEO NIHAT DEMIR ({3 =
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https://oannesmedia.com/en/image-advertising-trailer/
https://oannesmedia.com/videoproduktionen/
https://youtu.be/XgO8fnmoblM
https://www.youtube.com/watch?v=IbdDLaOwL5k
https://www.youtube.com/watch?v=IbdDLaOwL5k
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NEW IDEAS

Q@

Surprised and unsettled opponents

Took topics away

Q @

Demonstrated expertise

Q)

Conveyed authenticity and credibility

Q)

Proven competence

Captured the competitor's terrain

Qa &

Created confusion with an unusual approach

New clientele convinced

Q

Result: Nihat Demir started on position 67 and finished on position 47 He moved up
by 20 places
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